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Second Reader 
For two principal reasons the sUbject of this paper is the study 
of a curriculum in pUblic relations and its related courses in communi-
cations which can be adopted by Seventh-day Adventist schools of higher 
education. 
First, because of my particular interest in various public rela-
tions activities, I took as much undergraduate course work in this area 
as possible and received a degree of bachelor of science with a major 
in pUblic relations. During the course of these studies I became aware 
that almost. no Seventh-day Adventist young people studying to become 
ministers were also learning to write, set up and run a community rela-
tions program, establish and maintain channels of communication within 
the Church, etc. Students in other areas of study, such as business 
administration, also were not required or encouraged to take courses in 
pUblic relations and its related areas; yet in the future they most 
certainly would be expected to perform at least some functions in this 
area. 
Second, this study is important to me because I plan to teach 
ptiblic relations and its related courses in communications in Seventh-
day Adventist schools of higher education. The study of various curri-
cula and courses has enabled me to compile information on what is 
presently available in this field; and the academic deans who, I would 
hope, will adopt some of the courses into their curricula have ex-
pressed their feelings toward pUblic relations and its related courses. 
iv 
I wish to thank Professor Carol Hills for her criticism and ad-
vice both before and during this study. As my adviser she has played a 
major role in the development of this paper. I also wish to thank 
Professors Howard Stephenson and Samuel Atkinson for their encourage-
ment and advice while this study was being designed. 
I am grateful to all those who have so promptly returned 
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rial was being gathered for this paper. Without these people, this 
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CHAPI'ER I 
SEVENTH-DAY ADVENTISTS 
I. WHO THEY ARE 
Seventh-day Adventists are a denomination of 1,194,069 peoplel,2 
which had its official beginning in 1863, although its history should 
go back to 1843-41~. Before 18~ there were about fifty thousand 
adventists (not to be confused with Seventh-day Adventists) in New 
England. In March of 18~, after the "great disappointment" (a period 
. . 
in which it was believed the world was to end and Christ return), the 
adventist movement crumbled with only small, unrelated groups remain-
ing. After this disappointment there were only forty persons observing 
the Saturday Sabbath as a group in Washington, New Hampshire. It was 
during and after this "great disappointment• that Mrs. Ellen G. White 
began the leadership and inspiration that was later to be the key to 
the development of the Church. 
Mrs. Ellen G. White has had tremendous and lasting influence on 
the Seventh-day Adventist Church. She is held by the denomination to 
be a prophet, "although Mrs. White always refused to accept the desig-
nation." It is also true that Mrs. White "did not deny prophetic 
!Figures at the close of 1958 show 1,194,069 baptized adult 
members, of which 300,000 were in the United States and Canada. 
2A Quick Look at Seventh-day Adventists, A Report Prepared by 
the Bureau of Purm Relations, General Cori!'erence of Seventh-day 
Adventists (Washington, D. c.: 1961), p. 1. 
inspiration," and it is this inspiration which has, to a large degree, 
formed and held together the Seventh-day Adventist Church. UFrom her 
pen flowed messages of guidance for the Church as well as for individ-
ual members. Her writings total 53 volumes plus thousands of articles 
and letters.n3 
2 
Public relations and the techniques used in public relations are 
not unfamiliar to Seventh-day Adventists. From the inception of the 
Seventh-day Adventist Church, pUblic relations has been extremely 
important to this relatively small denomination. As early as 1846, a 
leaflet addressed ''To the Remnant Scattered Abroad" demonstrated the 
denomination's belief in the "power of the press." 
The reason for Seventh-day Adventists• particular concern with 
communicating with others can be found in the Bible. Matthew 24:14 
reads, "And this gospel of the kingdom shall be preached in all the 
world for a witness unto all nations; and then shall the end come.n 
With this verse fixed in mind, Seventh-day Adventists have used every 
channel of communication available in telling of the return of Christ. 
The Church members feel so strongly about this verse that they are now 
contributing in excess of fifteen million dollars a year for overseas 
missions, supporting work in 195 countries in 791 languages.4,5 
)Information File: Seventh-day Adventists, Data Prepared by the 
Bureau or Pilbllc Relations, General cori!erence or Seventh-day .Adventists 
{Washington, D. C.), p. 7. 
4rotal Church offerings in 1959, including those for missions, 
were $90,474,469, plus a tithe of $53,532,949. 
5! Quick ~ ~ Seventh-day Adventists, p. 2. 
3 
In order to keep in touch, and in order to reach new people with 
these concepts, the Church owns and operates forty-four pUblishing 
houses which annually pUblish more than three hundred periodicals and 
more than seventy books. These communications are currently in more 
than two hundred languages.6 
Another distinctive feature about Seventh-day Adventists is that 
their young men are noncombatant; but in order to best serve their 
country in this capacity, they are given training through the denomin-
ation's medical 'tu'~" the Medical Cadet Corps. 7 
The instructions given to Medical Cadet Corps trainees has the 
approval of the Surgeon General's office of the United States Army, and 
includes: 
1. Training in army procedures. 
2. Drilling according to army requirements (except with arms). 
3. First-aid and stretcher tr~ining. 
4. Study of army terminology. 
The Medical Cadet Corps even has its own "boot camp" at Grand 
. . 
Ledge, Michigan, which draws from all over the United States its volun-
tary registrants who pay their own expenses. 
The Church is very active in the medical field. At the end of 
1959 the Church was operating lo6 hospitals and sanitariums, and 104 
clinics or treatment rooms. These institutions employed 12,628 
6Thid. 
7Thid. 
8Information File: Seventh-day Adventists, p. 105. 
medical employees including 440 doctors, and treated 3,210,643 
patients.9 
In order to keep these hospitals staffed, the denomination 
operates a training center for doctors and dentists, and thirty-four 
schools of nursing. More than eighty doctors and five hundred nurses 
are graduated each year. 10 
Although the pUblic school system is adequate and often con-
venient, the Church membership supports its own educational system in 
addition to supporting the pUblic school system. As expressed by a 
Seventh-day Adventist school principal in Ohio, '~he Church feels that 
4 
its youth have the right to receive a spiritual as well as a physical 
and mental education.ull The opinion held by Seventh-day Adventists is 
that their children should have religious training in school as well as 
at home, but that the pUblic school will never be in a position to 
rightfully instruct its students in religion. This, they feel, is the 
duty of the parents and the Church. 
II. "WHAT THEY BELIEVE 
Seventh-day Adventists are a minority group. They are set off 
from other Christian faiths by many of their beliefs--such as the 
9A Quick Look at Seventh-day Adventists, p. 2. 
- --
llstatement by Vernon Harris, personal interview. Permission to 
quote secured. 
seventh day as Sabbath, not the traditional Sunday. The founders of 
the Church thought this of such importance that they included the 
seventh day along with another belief, the second advent of Christ. 
Hence, Seventh-day Adventists. 
5 
The following statements represent the basic beliefs of Seventh-
day Adventists: 
The Bible is the inspired word of God. Both Old and New Test.a-
mencs-conEaln--an-ail-SUfficlenE reveli!Ion of God's will to men and 
are the only unerring rule of faith and practice. 2 Timothy 3: 15-17. 
The Trinity consists of God the eternal Father; God the Son; and 
God-rEe Holy Spirit, the great regenerating power in the work of 
redemption. Matthew 28:19. 
Jesus Christ, the Son of God, pre-existed with God the Father; 
for our sake was born""'O' avir'Qin, lived as a man among men, died 
on the cross as a complete atonement for our sins, rose again the 
third day, and ascended into heaven. There He intercedes as a 
"High Priest" as the lives of men are called into judgment. 
Through Christ only is salvation possible. John 1:1,14; Hebrews 2: 
9-18; 8:1,2; 7:25; 4:14-16. 
The second coming of Christ is near. This, not man-made forces, 
willliark the end or the world.--No-m-an can predict when this will 
be, but Church believes it is imminent. His coming will be lit-
eral, physical, visible to all mankind. Matthew 24:1-44; Acts 1: 
6-11; Revelation 1:7. 
In death man rests in the grave. He simply ceases to live until 
his-restorat1on at the resurrection. In death he is neither tor-
mented by the fires of hell nor taken to heaven. He knows "not 
anything." Ecclesiastes 9:5,6; John 5:28,29. 
The millennium begins when Christ returns. He will take the 
rign!eous living and those resurrected from the dead, to heaven for 
this thousand-year period. Only Satan and his angels remain alive 
on the earth with the wicked, who are dead. At the end of the 
millennium satan and the wicked are destroyed by "fire from God," 
the earth is finally purged of sin. The righteous then inhabit the 
•new earth," the original creation restored. Revelation 20. 
. . 
God, through Christ, created the earth and all life upon it. 
This-!i~e itself did not evolve over vast periods of time. 
6 
Sevent~d~ Adventists reject the evolutionary postulate, believing 
it is less scientific and less adequate as an explanation of man's 
origin than the literal creationist view. John 1:1-3; Genesis 1. 
The seventh day is the Sabbath. Both Old and New Testaments 
poinr-to Ehe sacreanesS:Of Ebe seventh day, a memorial to God's 
creative power, a sign of His authority. Adventists observe the 
Sabbath from sundown Friday to sundown Saturday, the seventh in 
the cycle of the days of creation. Genesis 2:1-3; Exodus 20:8-11; 
Hebrews 4:1-10. 
The Ten Commandments reveal the will of God as it relates to 
morar-conaucE. These commandments are great moral, unchangeable 
precepts, binding upon all men in all ages. Salvation is not by 
the keeping of the law but through Christ only. Observance of the 
law signifies one 1s allegiance to and love for God. Exodus 20: 
1-17; Malachi 3:6; 1 John 2:3-7. 
Baptism is ~ immersion in a Biblical figure of the burial of 
"the old manorslnli ana a resurrection of the new man reborn in 
Christ. Baptism is.held to be a rite in which only those of suffi-
cient maturity to understand its meaning should engage. Romans 6: 
1-6; Acts 16:30-33. 
The communion service is regarded as partaking symbolically of 
the~y of cErisE, is open to all who confess Him. It is held 
quarterly in connect ion wi t.h the "ordinance of humility," or wash-
ing of feet as instituted by Jesus Christ. 1 Corinthian$ 11:23-29; 
John 13:5-17.12 
III. THE CHURCH 15 ffiGANIZATION 
During the late 18501 s and early 160's many of the denomin-
ational leaders began to realize that, if the Church were to accomplish 
anything, there was a need for organization. 
August 3, 1861, I was shown that some have feared that our 
churches would become Babylonl3 if they should organize; 'but those 
12Information ~: Sevent~d~ Adventists, pp. 5-6. 
lJsabylon: "Come out of her, my people, lest you take part in 
her sins, lest you share in her plagues." Revelation 18:4. 
in Central New York have been perfect. Babylon, confusion. And now 
unless the churches are so organized that they can carry out and 
enforce order, they have nothing to hope for in the future; they 
must scatter into fragments.l4 
Thus Mrs. White advised the as-yet-unorganized Church that it should 
organize in order to achieve its purpose. Many of the Church members 
feared organization because it was looked upon as the mark of Babylon. 
But as the Church grew and acquired property, there had to be organi-
zation. 
7 
It is pertinent to note that the pUblishing work of the denomin-
ation had been organized since 1860, while the world headquarters or 
General Conference of Seventh-day Adventists was not organized and 
legally incorporated until three years later in May, 1863. 
This fear of the early Seventh-day Adventists to organize was a 
serious block to the development of the Church. Once it was overcome, 
the Church has grown and prospered. Organization smoothed the way. 
According to Urwick, 
The employment of more than one person towards a given end 
necessarily involves division of labour. The purpose of organi-
zation is to secure that this division works smoothlyi that there 
is unity of effort or, in other words, co-ordination. 5 
Mooney and Reiley said, "This term (co-ordinatio~ expresses the 
principles of organisation_!!~; nothing less."16 
14Ellen G. White, Testimonies for the Church (fourth edition; 
Mountain View, California: Pacific Press PtiOlishing Association, 1948), 
I, 270. 
15t. Urwick, The Elements of Administration (New York: Harper 
and Brothers Publishers, 1943), p:-wi. 
16James David Mooney and A. c. Reiley, Onward Industr: (New 
York: Harper and Brothers PUblishers, 1931), p. 19. . 
8 
The purpose of the existence of the Seventh-day Adventist Church 
is stated in its Constitution and By-Laws: "The object of this 
Conference is to teach all nations the everlasting gospel of our Lord 
and saviour Jesus Christ and the commandments of God.ul7 
To carry out this purpose on a worldwide basis would be diffi-
cult ~ organization; without, an impossibility. Someone had to pay 
the bills, own the property, plan the work; and in order for the Church 
to succeed in its purpose, there had to be coordination. To have co-
ordination, there had to be organization. 
The Church's officers are elected by the constituency and serve 
in their various capacities full time. Each unit of the Church's 
organization has its permanent headquarters building and its officers 
are comprised of a president, secretary-treasurer, departmental secre-
taries, and a regularly employed staff. 
The General Conference is the term applied to the world head-
quarters of the Seventh-day Adventist Church. The officers of the 
General Conference are elected every four years at a general session 
attended by delegates from all over the world. 
The world is partitioned into thirteen Divisions: North 
American, Australasian, Central European, China, Far Eastern, Inter-
American, Middle East, Northern European, South American, Southern 
European, Southern African, Southern Asia, and u. S. s. R. The 
17H. W. Klaser ( ed. and comp.), 1961 Yearbook of the Seventh-day 
Adventist Denomination (Washington, D. 'C':T'Rev1ew ii'iid.""llerald Piibllsblng 
lssociaEion, 1961), p. 6. 
officers at this level of the organization are also elected at the 
general session every four years. 
9 
The Union Conference is the next sUbdivision. Each division has 
two or more union conferences. A union conference is made up of co~ 
ferences (sometimes referred to as local conferences) which include 
states, territories, groups of islands, or whole nations. All edu-
cational facilities at the college level are operated by the union 
conference. The union officers are elected every four years, and it 
is their job to coordinate the efforts of the next sUbdivision, Confer-
ences. 
The Conference maybe comprised of a province, state, country, 
or any portion of them, depending on size, population, or Seventh-day 
Adventist membership. This level of the organization is directly 
responsible for church evangelism in its prescribed area. The confer-
ence receives and distributes contributions, and recruits, appoints, 
and pays ministers of local churches. It may operate schools, hos-
,pitals, and other institutions. The conference reports to the union 
conference. The officers of the conference are elected biennially by 
delegates from the churches within its territory. 
At the church level, with the exception of the minister, con-
gregations govern themselves through officers nominated by a commit-
tee appointed from the floor and voted on by the church as a whole. 
Lay officers include local elders, deacons, deaconesses, clerk, 
treasurer, departmental secretaries such as home missionary 
secretary, Sabbath School secretary, pUblic relations secretary, 
etc.l8,19 
18Information E!!!= Seventh-day Adventists, pp. 11-12. 
l9For a more detailed explanation of the organization, see 
Appendix A. 
10 
CHAPrER II 
SEVENTH-DAY ADVENI'ISr PUBLIC RElATIONS 
During an interview with a conference public relations secretar,y 
he stated that although the General Conference of Seventh-day 
Adventists has been aware of pUblic relations and its techniques for 
many years, and, in fact, has had a pUblic relations department of 
sorts since 1912, it has been only in the last ten to fifteen years 
that it has given pUblic relations any real emphasis. It has been 
within the last five years that public relations departments have been 
created on the local conference level--the actual "firing line.nl 
. . 
This public relations secretary explained that it is at this 
firing-line level that the Seventh-day Adventist public relations pro-
gram can perform a real service for the Church. The work of ptibl ic 
relations departments above the local conference level, as stated by 
the departments themselves, is to provide advice and service to the 
local conferences. 
It is the local conference pUblic relations secretary who gets 
out into the churches and helps both the pastors and the l~en set up 
and run the individual churches• pUblic relations programs. It is this 
same public relations secretary's responsibility to coordinate the pro-
gram, to keep it going, to see that the jOb gets done. And it has 
lpersonal interview with Marvin Reeder. Permission to use 
secured. 
been, then, within the last five years that the public relations has 
actually begun to reach into the communities around these Seventh-day 
Adventist churches. 
I. SEVEI\TI'H-DAY ADVENTIST PUBLIC RELATIONS OBJECTIVES 
12 
The General Conference Bureau of Ptiblic Relations has suggested 
the following objectives for all of the Church's public relations 
departments: 
1. Through public information and personal contact, to create 
favorable attitudes toward the Seventh-day Adventist Church. 
2. Through truthful emphasis in presentation to establish in 
the public mind these characteristics of the Church: 
A Christian church 
A conservative Christian church 
A prophetic church 
A progressive church 
A humanitarian church 
A responsible church 
A respectable church 
A friendly church 
A personally helpful church 
3. To fulfill a public obligation to give adequate information 
about ourselves, an obligation incurred by our regular solicitation 
of public assistance and support. 
4. To aid directly in the success of public endeavors of the 
Church such as evangelism, Ingathering, home visitation. 
5. To help editors and others in the communications world to 
appreciate our viewpoint through the friendliness and competence of 
public relations personnel. 
6. To give counsel to officers and departments as they m~ re-
quest in the development of plans, policies, and materials. 
7. To develop within the Church an awareness of the value of 
good public relations in attaining the divine objectives of the 
Church and to inspire among our people a sense of individual par-
ticipation in the denomination's total pUblic relations effort.2 
13 
The General Conference Bureau of Public Relations recommends and 
offers aid to the denomination in the following areas: 
Community Relations: Speaking and film presentations before 
clUbs, other churches, women's groups, youth groups •••• Visitors 
program. • • • Participation in community events, promotion of com-
munity drives, presentation of exhibits. • • • Cooperation with 
other church departments in promotion of disaster aid, welfare, 
other ptiblic service programs. 
Public Information: Release of information on activities, 
act1ons, personnel, and visitors--to newspapers, magazines, wire 
services, radio and television, and religious pUblications. • • • 
Adventist information to reference books. • •• Paid advertising • 
• • • Information to denominational papers. 
Internal Information: Special information to officers and de-
partments on public relations aspects of problems and projects. 
• • • Data for staff on events in which they may participate. • • • 
Opinion surveys and research as needed for special projects and 
general planning •••• Information to constituency as requested by 
officers. 
Promotional Services: Creative aid to officers and departments 
in materials for promotion of offerings, special projects •••• 
Maintenance of promotional pictures and materials files, motion 
picture file.3 
The following statements, as written by Mrs. Ellen G. White in 
the middle and late 18001 s, have served as a guide to the Church 1 s ptib-
lie relations programs: 
On our standing in the world: ·~very effort possible must be 
madet'O"'reveai ChiiSE' ast'he"S1'n p~oning Saviour ••• and the 
2r!ow Public Relations Helps the Church, A Folder Prepared by the 
Bureau o£Puhlic Relations Advisory Committee, General Conference of 
Seventh-day Adventists (Washington, D. c.: 1957), p. 2. 
3Ibid., p. ). 
Lord will give us favor before the world until our work is 
done." ••• 
On good apJ:earances: "We should remember that the world will jud.'ge 'U'S'Ey w at we appeat' to be. n • • • 
14 
On ptiblicitt: "Let the press be utilized, and let every adver-
tising agencye employed that will call attention to the work." 
. . . 
On representation at festivals and fairs: '~e should improve 
every such opportunity-as that presented by the St. Louis fair. At 
all such gatherings there should be present men whom God can use.•• 
• • • 
On social attitudes: "We should not hold ourselves aloof from 
our:reliow men, but come close to them; for their souls are as 
precious as our own." ••• 
On attitudes toward other churches and ministers: "Our ministers 
shoUld seek Eo come near Eo the ministers of other denominations. 
As Christ's messengers we should manifest a deep, earnest interest 
in these shepherds of the flock. 11 ••• 
On concealment: '~e should scorn concealment. Unfurl your 
colors Eo meet the cause of men and angels. 11 ••• 4 
Seventh-day Adventist pUblic relations, then, as stated by the 
General Conference Bureau of Ptiblic Relations, 
is an agency of administration, cooperating with all departments 
and executive officers. 
is an essential function to prevent misunderstanding, to develop 
a climate of informed, favorable opinion toward our organization 
and its work. 
combines personal contact, participation, and information to 
accomplish these objectives, aiding the success of every program 
requiring pUblic understanding and support.S 
4Ibid., p. 4. 
Sibid. 
15 
II. ffiOBLEMS 
Even with this ptiblic relations program and guide, there remain 
problems. The problem of applying such a program without people in the 
denomination who have had specific training in pUblic relations and its 
related areas and/or experience in these areas is particularly acute. 
In discussing this problem with a public relations secretary for the 
denomination in New England, he pointed out that the denomination's 
schools provide so little in the way of course work in ptiblic relations 
and its related courses in communications that an individual must go to 
the one or two which offer a major or to non-denominational schools.6 
This is further complicated by the fact that the Church discourages 
attendance in schools which are not operated by the denomination. 
According to the General Conference Bureau of PUblic Relations, 
'~e need to build a stronger program on the local level and at the top 
we need to create a greater awareness among administrators of the need 
and value of a sound ptiblic relations program. u7 The Far Eastern 
Division's former PUblic Relations Secretary writes, 
I do not feel that the role of pr in the S.D.A. ranks is being 
fulfilled as it ought to be. • • • The world is collapsing around 
our very heads while we glibly announce to the world the activities 
6Personal interview with Samuel Yakush. Permission to use 
secured. 
7personal correspondence of the author, letter from E. Willmore 
Tarr, Feb. 14, 1961. 
of our Dorcas Societies8 and the methods the Pathfinders9 use in 
tying knots.lO 
A union conference pUblic relations secretary has this to s~: 
16 
I think a greater degree of administrative recognition would 
help, but not nearly so much as a comprehensive, saturating, ·~rass 
to grass" programme of education that would produce in time an all-
pervasive cadre of PR-oriented clergy and laity.ll 
As Doctor Howard Stephenson pointed out in a recent article, 
The president, the finance officer, the production chief, the 
personnel department head, the sales executive, the advertising 
manager of the future should come out of college with the rudiments 
of his own technical skills. He also should have been taught what 
pUblic relations is and does, and where it fits into the management 
organization. And professional men such as clergymen, educators, 
lawyers, physicians, accountants and engineers need the same kind 
of fundamental understanding.12 
That this same thing applies to Seventh-day Adventists was 
stated by a ptiblic relations director in the central United States. He 
said that, in order to make pUblic relations as efficient as possible, 
it would mean the training of personnel to lead out in this 
direction and then to insist that every single teacher, and every 
~ach church may have an organized Health and Welfare Society, 
formerly the "Dorcas Society, 11 which serves as a clearing house for 
funds, clothing, blankets, food, etc., which may be used next door or on 
the other side of the world. Information File: Seventh-day 
Adventists, pp. 27-28. ----
9seventh-day Adventist coeducational version of the Boy Scouts. 
10Personal correspondence of the author, letter from J. R. 
Spangler, May 17, 1961. 
11Personal correspondence of the author, letter from Darren L. 
Michael, Feb. 23, 1961. 
12Howa.rd Stephenson, "For Men on the Way Up," Public Relations 
Journal, Vol. XVII (February, 1961), No. 2, pp. 11-12. 
other denominational functionary throughout our ranks, be trained 
in the philosophy of FR.l3 
17 
Those who will fill responsible positions in the denominational 
organization need to have an understanding of "what pUblic relations is 
and does, and where it fits inton14 the denomi~ational organization. 
The problem is where are they to receive this education within the 
Seventh-day Adventist educational system. 
There are very limited facilities for education or ~raining in 
pUblic relations and its related areas within the Seventh-day Adventist 
educational system. Only one Seventh-day Adventist school of higher 
education in North America offers a major in pUblic relations,l5 and 
the other thirteen offer only a few specifically related courses. 
Journalism has been given more prominence in the last few years in some 
of the schools. 
Another element in this complex problem is that the layman in 
his church is the one who must execute this pUblic relations program, 
with the aid of the pastor and the local conference pUblic relations 
secretary. It is true that the church pastor is responsible for the 
coordination of his church1s activities, but there simply is not enough 
l3personal correspondence of the author, letter from w. A. 
Howe, Feb. 16, 1961. 
14stephenson, "For Men on the Way Up. 11 
15pacific Unio~ College, Angwin, California, has until recently 
offered a major in pUblic relations. According to Academic Dean M. E. 
Mathisen, the course work is to remain the same but the title of the 
major has been changed to Communications. 
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time to handle personally everything that needs to be done, and he 
would be very unusual if he had had training or experience in public 
relations or its related areas. This leaves the success of the program 
to a layman who also probably did not choose, or more likely was not 
able to get, adequate training in the area of pUblic relations and its 
related courses in communications while attending a Seventh-day 
Adventist school. 
Above the church level in the organization are the local and 
union conferences. There are very few men at these levels who are 
responsible solely for pUblic relations. Most often, the pUblic rela-
tions secretary is also responsible for two or three other departments. 
In spite of recommendations from higher-level conference officials, the 
area that gets the most attention in his bailiwick is either the area 
he most enjoys or the area which his conference's president thinks 
should be emphasized. 
This type of thinking is not exclusive with the Seventh-day 
Adventist Church. PUblic relations is relegated to a level of impor-
tance commensurate with that given it in the minds of those who are in 
direct responsibility. Had more attention been given public relations 
and its related areas at the college level, the individuals now respon-
sible for its application might have a far different attitude toward 
this type of endeavor. 
One of the union conference public relations secretaries states 
that, although Seventh-day Adventists have made progress in the past 
few years, 
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We, as a people, either through willful opposition to the whole 
idea or ignorance of PR, have in no way approached the efficiency 
with which PR is handled6outside the denomination, or I might add, even in other churches.l 
The general feeling of the questionnaire respondents and inter-
viewees who are in denominational pUblic relations was that the denom-
!nation as a whole has not appreciated what pUblic relations has been 
accomplishing or its potential. They felt that their Church would be 
greatly aided if they could have two things: trained personnel and 
more money with which to work. It was brought out during one interview 
that "If our administrators really understood what pUblic relations is 
and were sold on the job, we would have enough money to boost our pro-
gram far ahead of where it is today~~7 It was his opinion, though, 
that as more and more qualified men come into the Church's public rela-
tions program and continue demonstrating how successful it can be with 
adequate personnel, more funds will become available. For instance, 
right in the denomination's educational system is a medical collegel8 
which has been able to operate more effectively for several years be-
cause of the fund raising and development programs carried on by its 
public relations department. 
16personal correspondence of the author, letter from w. A. 
Howe, Feb. 16, 1961. 
17statement by Marvin Reeder, personal interview. Permission to 
quote secured. 
18Loma Linda University. 
That many in the denomination already have agreed with this 
principle was illustrated by the fact that of all the academic deans 
who responded to the questionnaire, on~ one reported that his school 
did not have an active program making use of pUblic relations tech-
niques and principles for the institution. 
III. THE NEED 
With twelve schools of higher education giving instruction on 
the undergraduate level, there should be more opportunity to major in 
or to take course work in pUblic relations and its related areas. 
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During an interview with a conference public relations secretary it was 
stated that, as graduates from Seventh-day Adventist schools ·~egin 
filling more and more responsible positions as time goes along," the 
fltenor of things" should change. 
More emphasis placed on pUblic relations at the educational 
level will provide not only more qualified men in this area, but 
also this additional emphasis will change the general attitude ~f 
Seventh-day Adventists] towards public relations.l9 
What is needed, then, is a planned curriculum with which to 
train more pUblic relations personnel, and course work which will give 
a better understanding of public relations to ministers, educators, 
physicians, lawyers, administrators, et cetera. 
The question might well be raised, ''Will the colleges accept 
such a curriculum, even if it is made available?" For a partial 
19statement by Marvin Reeder, personal interview. Permission to 
quote secured. 
---------------------------------...... 
answer, one can look at the response of the academic deans when ques-
t.ioned as to the possibility of instituting a ptiblic relations major. 
Of the ten Seventh-day Adventist academic deans responding, eight 
stated that. they did not. plan t.o make a ptiblic relations major avail-
able "in the foreseeable future." One was "uncertain" whether his 
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college would make a ptiblic relations major available in the next five 
years. These answers would make it appear t.hat the present trend of 
thought is not toward incorporating a public relations curriculum in 
those Seventh-day Adventist schools of higher education which do not 
now make this major available. 
But, in a personal interview with one of the academic deans who 
had reported that no pUblic relations major would be offered "in the 
foreseeable future," he stated that the 1962 bulletin of his college 
would have a series of courses set up under the title of pUblic rela-
tions. The student taking this series would be majoring in English, 
speech, or writing. This series of courses will not be taught by a 
qualified ptiblic relations instructor. The courses will be taught by a 
Ph. n. whose principal interest lies in writing and who has had several 
years of editorial experience.20 Although this college is within a 
very short distance of the Seventh-day Adventist world headquarters, 
the General Conference ptiblic relations department personnel are not 
allowed to take their time to teach. Thus, even the colleges are hav-
ing troUble locating public relations personnel. 
20personal interview with w. H. Beaven. Permission to use 
secured. 
The academic dean of Southern Missionary College voiced the 
opinion expressed by several others when he said, 
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We offer a major in communications which was designed to meet 
the needs of a ptiblic relations major, and at the same time meet 
the needs of students interested in other aspects of this area. We 
don't feel that it is the business of a small Seventh-day Adventist 
liberal arts college to spread itself too thin, with too many 
majors and not enough faculty.21 
But, it was suggested by at least one Seventh-day Adventist ptib-
lie relations secretary that everyone who will ever be expected to work 
in or around pUblic relations "be required to take a pUblic relations 
course" which will acquaint them with what the ptiblic relations depart-
ment is and does.22 
As a minimum, those graduates who are expected to become the 
denomination's leaders should have a survey course in pUblic relations 
available, if not required. This survey course should describe what 
ptiblic relations is, what it does, what it can do when given "elbow 
room," and what its place is in business as well as in the denomination. 
With adequate instruction available, both denominational officers and 
laymen could learn how best to communicate the Church's beliefs. For 
example, the student taking course work in preparation to become a 
minister should be required to take a survey of pUblic relations to 
create within him an awareness of what pUblic relations can do for him 
21statement by w. M. Schneider, personal interview. Permission 
to quote secured. 
22statement by Samuel Yakush, personal interview. Permission to 
quote secured. 
and for his church. This course should show what can be done within 
the individual church when pUblic relations principles are applied. 
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Whole areas in pUblic relations and communications not now being 
offered should be made available. In some instances these courses 
should be electives for a wide range of students. For example, those 
students which will be expected to become part of, or work with, a 
pUblic relations department inside the denomination or elsewhere should 
be able to select those electives in the area of pUblic relations which 
best suit their career plans. 
With some adaptation, this curriculum could be adopted by non-
Seventh-day Adventist schools of higher education not now offering 
majors or courses in pUblic relations and its related areas. 
CHAPl'ER III 
DATA COLLECTION 
In order to ascertain what is now being offered in pUblic rela-
tions and its related courses in communications in both Seventh-day 
Adventist and non-Seventh-day Adventist schools of higher education in 
North America today, several sources were used. 
The published bulletins of non-Seventh-day Adventist schools of 
higher education which were listed in Stephenson's Handbook of PUblic 
Relationsl,2 as offering work in this field were sent for, in order to 
make a comparison with Seventh-day Adventist institutions. Sixty-three 
of the ninety-four were received, and these were studied for course re-
quirements and descriptions in the field of public relations and its 
related courses in communications. 
The pUblished bulletins of the fourteen Seventh-day Adventist 
schools of higher education3 were sent for; thirteen were received. 
These, too, were studied to see what is presently being offered. 
Because published bulletins reveal only what is already in 
effect, it was necessary to send questionnaires4 to the academic deans 
of the Seventh-day Adventist schools of higher education to determine 
!Howard Stephenson (ed.), Handbook of PUblic Relations (Xew 
York: McGraw-Hill Book Company, Inc., 1960}; pp. 32-34. 
2see Appendix B. 
4see Appendix D. 
3see Appendix c. 
future plans and attitudes toward public relations curricula and re-
lated courses in communications. 
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With the questionnaire as a point of departure, interviews were 
included to give the academic deans a chance to say what they might not 
take time to spell out in a questionnaire, to follow up areas of par-
ticular interest, and to give more amplification to areas where this 
was desirable. 
Interviews with Seventh-day Adventist teachers, ministers, and 
laymen who were geographically available were used to gain a more com-
plete picture of the general attitude of the Seventh-day Adventist 
denomination toward public relations, its problems, its successes, its 
failures, and its future. The attitudes of these teachers, ministers, 
and laymen are important. For example, teachers help in a very real 
w~ to shape not only the curricula of the educational institutions in 
which they are employed, but the future attitudes of their students 
toward a particular area. Ministers are responsible for the Church's 
public relations at the church level, and are many times obliged to 
take over the actual application of this program. Laymen are the stuff 
out of which this denomination is fashioned, and upon which it depends 
for the largest share in the implementation of any denominational pro-
gram. 
Another questionnaire5 was sent to the men responsible for the 
execution of the Seventh-d~ Adventist public relations program in each 
5see Appendix E. 
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of the organization's major divisions. Because of the position of 
these men, they are extremely important. Each has the responsibility 
for several departments, such as Religious Liberty, Sabbath School, and 
Education, in addition to PUblic Relations. His attitude toward a 
particular department decides the amount of emphasis that department 
will receive. If, for some reason, the divisional man does not care 
for the pUblic relations program or has had little or no training in 
this area, it is very possible that pUblic relations will get little or 
no attention. Thus, a measure of the attitudes of these divisional men 
was considered necessary. 
CHAPI'ER N 
NON-SEVENTH-DAY ADVENI'ISf SCHOOL OFFERINGS 
A classified liat of colleges and universities which offer pub-
lic relations majors and/or related courses was taken from the Handbook 
~ PUblic Relations, edited by Howard Stephenson.l,2 The bulletins 
from these colleges and universities were collected. 
I. DEGREE ffiOOR.A.MS 
The bulletins of those schools which offered degree programs in 
public relations were analyzed to determine just what is now being 
offered in this field by schools not controlled by Seventh-day 
Adventists.) 
It was found that the following curriculum would best represent 
the average requirements for a major in ptiblic relations of those 
colleges and universities selected. The degree program here described 
does not exist at any one college or university. Courses offered in 
degree programs from each of the schools studied were analyzed to 
determine what courses would remain if the schools studied were sudden-
ly to become one large school. The descriptions of required courses 
which follow do not necessarily describe courses now being offered at 
!Howard Stephenson (ed.), Handbook of PUblic Relations (New 
York: McGraw-Hill Book Company, Inc., 1960}; pp. 32-34. 
2see Appendix B. 3see Ta:ble II. 
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any one of the schools in the study, but rather describe what would be 
found in the bulletin of this large hypothetical school. 
This curriculum includes thirty-six semester hours of required 
courses, thirty hours of required electives to be selected by the stu-
dent with the aid of an adviser, and sixty hours of general education 
or core courses plus electives not necessarily directly connected with 
the major area. 
Required Courses 
Principles and Practices in PUblic Relations, 3 hours 
PUblic Relations Case Studies, 3 hours 
PUblicity, 3 hours 
Principles of Advertising, 3 hours 
Newswriting, 3 hours 
Advanced Newswriting, 3 hours 
Editing, 3 hours 
Newspaper and Communications Law, 3 hours 
House Organs, 3 hours 
PUblic Opinion and Propaganda, 3 hours 
Principles of Economics, 3 hours 
Graphic Arts, 3 hours 
Elective Courses 
In addition to the above required courses, each student would be 
required to take at least thirty semester hours of the following elec-
tives: 
Introduction to Mass Communications, 3 hours 
Principles of Advertising Production, 3 hours 
Copywriting, 3 hours 
Survey of Journalism, 3 hours 
History of Journalism, 3 hours 
Feature Writing, 3 hours 
Magazine Article Writing, 3 hours 
Human Relations, 3 hours 
Research Methods, 3 hours 
Persuasion, 3 hours 
Semantics, 3 hours 
PUblic Speaking, 3 hours 
Radio and Television Introduction, 3 hours 
Photography, 3 hours 
Typewriting, 2 hours 
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There seemed to be an endless number of electives offered by the 
various colleges and universities. It was interesting to note that 
what was required in one school was another's elective. Further, what 
was one school's elective might never be mentioned by any other school. 
The general education or core courses here referred to, varied 
from school to school, depending in large part on what type of school 
was offering the major. For example, a major in pUblic relations 
offered in a school of journalism included far less diversified general 
requirement courses than in a liberal arts school. Therefore, the 
general education, general requirement, or core courses depended on the 
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college, and it was not possible to come up with an average curriculum 
in this area. 
Descriptions £! Required Courses 
Principles ~ Practices ~ PUblic Relations. A survey of pUb-
lic relations giving consideration to its origin and development. The 
present status of pUblic relations as it appears in business, industry, 
and nonprofit organizations. Consideration is also given to pUblic 
relations personnel and what would be expected of them by their 
superiors in particular cases. 
PUblic Relations Case Studies. The study of pUblic relations 
problems, the solutions for which are to be suggested and discussed in 
class. 
PUblicity. The study of the techniques and tools of pUblicity, 
as they apply to radio, television, magazines, newspapers, and other 
forms of communication. 
Principles ~ Advertising. The study of the purposes, the whys, 
and the hows of advertising. Concerned with production, media, re-
search, placement, budgeting, and scheduling. Campaign planned by 
student. 
Newswriting. Actual practice in writing stories of all kinds, 
along with lectures on the theory and methods of newswriting. Experi-
ence on university newspaper. 
Newspaper and Communications Law. The study of laws and regula-
--~------- ---
tions governing newspapers and other communications media. 
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Advanced Newswriting. Term paper required. Part-time, actual 
internship with local newspaper and/or university newspaper. Emphasis 
placed on reporting techniques and style. 
Editing. Newspaper desk work, rewriting and revising of news 
stories, writing headlines. Study of style, use of reference mate-
rials, and news values. 
~ Organs. The study of publications of organizations such 
as unions, industry, churches, and their special problems. 
Public Opinion ~ Propaganda. The study of public opinion, its 
formation, its analysis, and methods of measuring opinions, attitudes, 
and desires. Special emphasis on the impact of communications media on 
attitude change. 
Principles ~ Economics. The study of the economic system of 
the United States; the place of industry, labor, and consumers; com-
parisons of capitalism, socialism, communism. 
Graphic ~· Typography, make-up, methods of reproduction, 
familiarity with current printing techniques. 
II. SEQUENCE OF COURSES 
The bulletins of those schools which offered a sequence of 
courses in pUblic relations and/or related areas were then analyzed to 
determine what other courses in public relations and its related 
courses in communications were currently being offered in schools other 
than those controlled by Seventh-day Adventists. This information is 
shown in Table III. 
CHAPI'ER V 
SEVEID"H-DAY ADVEID"IST SCHOOL OFFERINGS 
Bulletins were collected from the Seventh-day Adventist schools 
of higher education in North Americal to determine where majors in ptib-
lie relations were being offered, and what courses in ptiblic relations 
and its related areas were being offered by any of those schools not 
offering a major.2 
I. DEGREE ffi<XlRAM 
The following curriculum is now to be offered as a major in 
communications, but was until this writing titled ptiblic relations. 
This major was offered at Pacific Union College,3 which was the only 
Seventh-day Adventist school of higher education which offered a major 
specifically titled ptiblic relations. 
This curriculum4 includes 60 quarter hours of required courses 
in the major field of which 36 must be in the upper division, 30 hours 
of required courses in related fields, and 102 hours of general educa-
tion requirements and electives. On completion of this curriculum the 
student was eligible for the bachelor of science degree in ptiblic 
lsee Appendix c. 2see Table JJl. 
3pacific Union College Bulletin 1960-61 and 1961-62 (Angwin, 
California: 1960), Vol. XXXV (June, 1966), No. ~p. 2o. 
4ror course descriptions, see Appendix F. 
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relations (or, as Pacific Union College now has chosen to call it, com-
munications). 
Required Courses ~ Major Field 
News Writing, 6 hours 
Introduction to Communication Theory, 3 hours 
Principles and Forms of Communication, 6 hours 
Fundamentals of Advertising, 3 hours 
Editorial Techniques, 3 hours 
PUblic Opinion, 3 hours 
Practicum in PUblic Relations, 6 hours 
Seminar in PUblic Relations, 3 hours 
Introduction to Broadcasting, 6 hours 
Introduction to Broadcasting Laboratory, 3 hours 
PUblic Procedure, 3 hours 
The Short Speech, 3 hours 
PUblic Lecturing, 3 hours 
Persuasive Speaking, 9 hours 
Other Required Courses 
Advertising Design I, 6 hours 
Personnel Administration, 3 hours 
Photography, 9 hours 
Survey of Graphic Arts, 3 hours 
II. OfHER COURSES AVAILABLE 
A major offered by Southern Missionary College5 was comparable 
in many ways to the pUblic relations major offered at Pacific Union 
College. The largest single difference between these two majors was 
that Southern Missionary College had a major-minor system. For ex-
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ample, the student could choose to major in communications; he then had 
to choose between the following recommended minors: English, social 
science, religion, and business. 
Southern Missionary College offered in the communications major 
the following courses for which Pacific Union College required no com-
parable course: History and Principles of Journalism, Economics, and 
Salesmanship. One other course offered by Southern Missionary College 
and not specifically offered by Pacific Union College was Speech 
Fundamentals. This course was absorbed by the Pacific Union College 
general education course in Communication Skills, which was described 
by its college bulletin as follows: "The fundamentals of good English 
for clear communication in speaking and writing.n6 
The courses listed in Table IV could well be grouped as public 
relations courses in the bulletins in which they appear. There are 
three colleges7 which have had enough demand for a major in public 
'Southern Missio~ College Annual Bulletin (Collegedale, 
Tennessee: 196o}, Vol. X May, 1960), No. 3, p. 61. 
6pacific Union College Bulletin 1960-61 ~ 1961-62, p. 37. 
7columbia Union College, La Sierra College, and Union College. 
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relations that they felt obligated to tell the interested student the 
fields from which he should choose electives to supplement his liberal 
arts curriculum. For example, 
The field of public relations is ga1n1ng prominence today in 
religious, educational, as well as in business pursuits. Students 
interested in planning a career in public relations should keep in 
mind that a strong liberal arts background centering around com-
munications is essential to a successful career in this field. The 
student will include in his college work subjects in English, 
speech, journalism, greative writing, and various courses in the 
social studies area. 
Only two of the schools other than Pacific Union College offered 
a course specifically titled public relations. These were Southern 
Missionary College and Andrews University. The latter offered the 
course through the Department of Applied Theology of its Theological 
Seminary, and described it as follows: 
The modern concept of public relations, and the minister's place 
in the field. The use of newspaper, magazine, radio and tele-
VlSlon, motion pictures, exhibits and displays, et cetera, as 
media. Advertising, community, and institutional relationships.9 
8columbia Union Colle}e Bulletin 1961-62 (Takoma Park, Maryland: 
Columbia Union College, 1961 , p. 75. 
9Andrews University Seventh-da~ Adventist Theological Seminary 
Annual caEa1o~ 1961-1962 (Berrien Sprlngs, Michigan: Aridiews 
University, 1 61), Vo!. XXIV (Spring, 1961), No. 1, p. 72. 
CHAPI'ER VI 
A PUBLIC RELATIONS CURRICULUM 
With one exception, Southwestern Junior College, all of the 
bulletins of the Seventh-day Adventist colleges in North America that 
were received listed nearly enough courses to provide a major in pUblic 
relations to any students requesting it. The specific area in which 
the majority of the schools lacked the needed courses was pUblic rela-
tions. As was stated in Chapter V, only two colleges other than 
Pacific Union College, Southern Missionary College and Andrews Univer-
sity, offered a course specifically titled pUblic relations. It safely 
can be said that there were almost no pUblic relations courses or 
majors as such available within the Seventh-day Adventist system of 
higher education. 
This chapter contains a public relations curriculum which could 
be adopted by both Seventh-day Adventist and non-Seventh-day Adventist 
schools of higher education. Although this curriculum was developed 
with the Seventh-day Adventist schools of higher education in mind, 
other schools which could be benefited are small schools which are un-
able to offer highly specialized courses in this area, schools which 
have not as yet offered either a major and/or courses in the area of 
pUblic relations, and schools which are highly specialized in other 
fields and need one or two public relations courses and/or related 
courses in communications to add to their curricula. 
If, because of budget and staff limitations, the Seventh-day 
Adventist college were unable to incorporate the following curriculum 
as a major, it could adopt any portion it might need to provide the 
necessary training. For example, students in any or all major areas 
could take PUblic Relations Survey, a three semester-hour course de-
signed to acquaint the student with public relations principles and 
37 
practices in areas such as business, industry, nonprofit organizations, 
etc., and the role pUblic relations plays in these various organiza-
tions.1 
If the Seventh-day Adventist schools would include a curriculum 
in their educational programs which would give adequate training to 
future public relations personnel and then give some of these graduates 
positions handling their public relations in a professional manner, 
they would find their public relations departments were able to raise 
much of the funds necessary to add new curricula to their programs and 
to hire additional, properly trained faculty. 
I. DEFINING ESSENTIAL COURSE WCRK 
According to Seventh-day Adventist academic deans, staff must be 
selected from those who are able to teach a broad range of subjects. 
The small college can incorporate a new department or curriculum more 
readily if it can make liberal use of courses already available. For 
this reason, particular attention was given to the courses already 
1 See p. 41. 
38 
being offered by the Seventh-day Adventist schools of higher education. 
But, in order to maintain a balanced program--one whose content closely 
resembles the majority of the established curricula, some courses need 
to be added by each of the Seventh-day Adventist schools of higher edu-
cation which chooses to incorporate this curriculum. 
After analyzing the questionnaires sent to Seventh-day Adventist 
academic deans, their college bulletins, and the bulletins received 
from the non-Seventh-day Adventist institutions, it was found that the 
number of hours required for the completion of all requirements for a 
pUblic relations major ranged from 120 to 130 semester hours. Of 
these, the range was from 30 to 40 hours of required major-field 
courses and 25 to 35 hours of required electives. The remaining number 
of hours were electives and required core courses. In determining the 
hour requirements in the following curriculum, the averages of these 
ranges were taken. 
The courses were selected as a result of the analysis of courses 
currently being offered in Seventh-day Adventist schools of higher edu-
cation, as well as in non-Seventh-day Adventist schools. Two basic 
factors were taken into consideration during the selection: (1) Those 
courses and their descriptions which appeared most often in the bulle-
tins of both Seventh-day Adventist and non-seventh-day Adventist 
colleges were given particular analysis. Although there were far too 
many individual courses available to offer each one, many of these 
could be incorporated into courses which retained the essentials. (2) 
A balanced program was maintained without incorporating courses which 
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are too highly specialized to be supported by small liberal arts 
colleges. Much of the following course work is already available and 
would only need to be regrouped under the pUblic relations major title. 
II. DEGREE FROORAM 
The following curriculum requires 126 semester hours for com-
pletion. There are 36 hours of required major-field courses. There 
are 30 hours of required electives.2 The remaining 60 hours will be 
made up of electives and required core courses not part of this study. 
Required Courses in Major Field 
Newswriting I, 3 hours 
Editing and Make-up, 3 hours 
Writing I, 2 hours 
Writing II, 2 hours 
PUblic Relations Survey, 3 hours 
Ptiblic Relations Practicum, 3 hours 
PUblicity, 3 hours 
Marketing and Advertising, 3 hours 
Ptiblic Opinion, 3 hours 
Mass Communication, 2 hours 
Speech I, 3 hours 
Radio and Television, 3 hours 
Photography I, 3 hours 
2Electives from which the student may choose required hours. 
Required Electives 
Newswriting II, 3 hours 
Speech II, 3 hours 
Semantics, 3 hours 
General Psychology, 3 hours 
General Sociology, 3 hours 
Survey of Economics, 3 hours 
Community Structure and Relations, 3 hours 
Organizational Structure and Behavior, 3 hours 
Committee Techniques and Behavior, 3 hours 
Introduction to Opinion and Attitude Research Methods, 3 hours 
Ptiblic Relations for Nonprofit Organizations, 3 hours 
Ptiblic Relations cases, 3 hours 
Ptiblic Relations Internship, 6 hours 
Advertising Layout and Design, 3 hours 
Audio-Visual (Laboratory), 2 hours 
Photography II, 3 hours 
Graphic Arts, 3 hours 
Typewriting, 3 hours 
Course Descriptions 
The following statements describe the courses to be offered in 
each specific area in this curriculum: 
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Newswriting !· A lecture and classroom practice course involv-
ing the principles and practices of newswriting. The student will 
write and rewrite primarily from material supplied by the instructor. 
Limited practical experience on the college newspaper. 
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Newswriting l!· Actual practice in writing for local and col-
lege newspapers, with classroom discussion and criticism. The student 
will also write news stories from material given in the classroom. 
Editing ~ Make-up. The rewriting, revising, and writing of 
headlines for news stories. Emphasis on news values, style, layout, 
make-up, use of pictures, etc. 
Writing l· Theory and practice in writing expository articles 
for publication. Emphasis is given to manuscript forms, etc. 
Writing II. Writing for specific markets, such as trade maga-
zines, journals, house organs, etc. 
PUblic Relations Survey. A survey of public relations methods 
and practices as they apply to business, industry, government, and non-
profit organizations. The place of public relations in each of these 
fields, with emphasis on the responsfbility and ethics of the public 
relations practitioner. 
PUblic Relations Practicum. Special public relations projects 
involving situations which are current at the college or in local busi-
nesses, industries, trade unions, etc. 
PUblic Relations ~ Nonprofit Organizations. PUblic relations 
techniques and their application to various nonprofit organizations 
such as hospitals, schools, churches, etc. 
Public Relations Cases. The study of various public relations 
programs taken from a wide cross section of organizations. 
Ptiblic Relations Internship. Arranged with adviser. Taken 
following junior year. (A working arrangement with various organi-
zations, giving a student practice in actual public relations during 
the summer months.) 
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PUblicity. A survey of methods of obtaining publicity, as they 
apply to media such as newspapers, magazines, radio, television, etc. 
J.7arketing ~ Advertising. Study of marketing organization, 
distribution, pricing, market. areas, and the role that advertising 
plays in the marketing process. Class project of a marketing situation 
and advertising program. 
PUblic Opinion. The nature and importance of public opinion, 
its creation, and the factors that influence it. Some attention given 
t.o measurement.. 
Introduction~ Opinion~ Attitude Research Methods. Intro-
duction to the various methods of opinion and attitude research. 
Discussion of the design and analysis of completed studies. Class 
project. 
Mass Communication. Survey of theories of mass communication 
and a study of the findings of experimental and survey studies. For 
seniors and graduate students. 
Comrnunit;y Structure ~Relations. Study of the structure of a 
community and how an individual, a business, an industry, and other 
organizations can relate to it. 
Organizational Structure ~Behavior. Survey of the structure 
of organizations and their behavior, with emphasis on how the individ-
ual might relate himself to this structure. 
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Committee Techniques ~ Behavior. Study of the committee and 
its uses and behavior. Class opportunity to participate in committees 
and observe functions. 
Semantics. Survey of current thinking on semantics to create 
awareness of words and give insight into the ideas, thoughts, and con-
cepts they symbolize. 
Speech .!: Theory and practice in the fundamentals of public 
speaking. The student is required to prepare and deliver short 
speeches. 
Speech II. Theory and practice in pUblic lecturing before an 
audience other than the classroom, with special emphasis on use of 
audio-visual devices. 
General Psychology. Introduction to the study of the science of 
human behavior and experience. 
General Sociology. Survey of various studies of the population 
of various racial ethnic groups, of social status, of personality 
development. 
Survey of Economics. The study of the structure and operation 
of various economies, with ·emphasis on the United States economy. 
Radio and Television. Introduction to radio and television 
theory and practice, with emphasis on acquainting the student with 
actual broadcasting techniques. Laboratory involves production and 
broadcasting of live programs over college station. 
Photograp?Y ~· Selection of sUbject, shooting, developing, 
editing, and printing for publicity purposes and newspaper assignments. 
Emphasis on facility with l+X5 press camera. 
Photography II. Development of proficiency in basic photo-
graphic techniques. The student may choose to work with various 
cameras. Study of the artistic aspects of photography. 
Advertising Layout ~ Design. A study of various layouts and 
the design of advertising. Discussion of various methods of reproduc-
tion available. Class participation in the application of principles. 
Audio-Visual. The study of and instruction in the use of audio-
visual equipment such as motion picture projectors, tape recorders, 
phonographs, etc., and their applications. Laboratory. 
Graphic ~· Survey of the various methods of reproduction, 
typography, layouts, and the preparation of material for reproduction. 
Typewriting. The public relations student must have the ability 
to type at a rate of 35 words per minute. This course not required for 
those who pass an appropriate test. 
CHAPI'ER V"II 
SU.l\1M.ARY 
In Matthew 24:14 is found the reason for the Seventh-day 
Adventists' concern for communication with others: fiAnd this gospel of 
the kingdom shall be preached in all the world for a witness unto all 
nations; and then shall the end come." This need to communicate with 
others led to the establishment of the first ptiblic relations depart-
ment within the Church in 1912. This first department was just a 
beginning and only at the General Conference level, but it was a 
beginning. 
Since that time, and mostly in the last few years, public rela-
tions departments have been established at all levels of the Church's 
organization. It is true that many times these departments are one-man 
departments, and this one man may also be secretary of the Sabbath 
School department, Religious Liberty department, Home Missionary depart-
ment, and even more. But at least it is now common to have someone 
who is responsible for pUblic relations, even if he does wear more than 
one hat. 
It has been stated that the Seventh-day Adventist ptiblic rela-
tions departments are in need of a "cadre of FR-oriented clergy and 
laity.nl It has also been stated that. the Church is in need of quali-
fied ptiblic relations personnel. The Church has several well-qualified 
1Personal correspondence of the author, letter from Darren L. 
Michael, Feb. 23, 1961. 
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men in responsible positions, but it is in need of more if it hopes to 
implement a successful pUblic relations program. 
PUblic relations secretaries have been, and still are, recruited 
from wherever they can be found. For example, one ptiblic relations 
secretary may have been a church pastor who had demonstrated some 
talent in this area and quite a bit of interest. Another may have been 
a returned missionary without a position right at the moment. 
The problem of recruiting pUblic relations personnel is also 
felt by Seventh-day Adventist businessmen who are looking for men who 
understand and appreciate their philosophy. They find, upon writing to 
the placement bureaus of the Seventh-day Adventist colleges, that qual-
ified ptiblic relations personnel are extremely rare and hard to come by. 
The problem, then, is where to find qualified ptiblic relations 
personnel. The only long-term answer to this problem is a program of 
training and education; and at the present time the Seventh-day 
Adventist schools of higher education, with one exception, do not offer 
a major in ptiblic relations. 
Nearly all of these schools have most of the courses necessary 
to offer a ptiblic relations major, if these courses were regrouped. 
One college offers a major in communications, which those students who 
are interested in pUblic relations are encouraged to take. 
The general attitude of the Seventh-day Adventist academic 
deans, with one exception, is that they do not plan to add a public 
relations major "in the foreseeable future." One college plans to list 
a series of pUblic relations courses which will be made available 
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in 1962, but the students taking this series of courses will be re-
quired to major in English, speech, or writing. Even this college has 
been unable to locate qualified pUblic relations instructors, and it is 
within a very short distance from the Seventh-day Adventist world 
headquarters where the first pUblic relations department was estab-
lished. The college is not allowed to draw on the talents of the 
General Conference pUblic relations personnel. 
Although these academic deans reported that they did not plan to 
add a pUblic relations major "in the foreseeable future," only one 
college responding reported that it did not now have an active program 
using pUblic relations principles and techniques to promote its own 
institution. This fact involves the colleges, too, in the search for 
qualified personnel to fill responsible pUblic relations positions. 
What is needed is a pUblic relations curriculum which can be 
adopted by Seventh-day Adventist schools of higher education, which 
will make available the course work necessary to train qualified pUblic 
relations personnel. In addition, there should be courses, made avail-
able to all students, which will place pUblic relations in perspective. 
There should also be certain courses required of students whose course 
work is preparing them for careers in areas such as denominational 
administration, private business, and industry. 
Therefore, it is recommended that the pUblic relations curri-
culum outlined and described on pages 39-44 of this paper be adopted by 
the Seventh-day Adventist schools of higher education in order to make 
available course work which will enable students to graduate with a 
major in public relations and be qualified to fill responsible public 
relations positions within the Seventh-day Adventist denomination as 
well as elsewhere. 
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This education in pUblic relations principles and techniques is 
the only way the Sevent~day Adventist denomination will be able to 
efficiently provide the qualified public relations personnel it needs 
so very much. 
By the same token, the course work made available by this public 
relations curriculum should make it possible for all graduates of the 
colleges to better understand and evaluate public relations. For ex-
ample, the Seventh-day Adventist system of higher education is now 
graduating men every year of whom some may one day become ministerial 
evangelists. These men, as evangelists, will be hired by some local 
conference to propagate the faith within its territory. The evangelist 
will be expected to select a city, a meeting place or hall, prepare and 
finally stage the evangelistic services. In addition, he will be ex-
pected to prepare promotional flyers, bulletins, advertising for the 
local newspaper, and publicity releases for radio, television, and 
newspapers. Through years of experience the evangelist may learn to do 
an adequate job, but there are quicker methods of getting maximum effi-
ciency far sooner. Had one particular course, PUblic Relations Sur-
vey,2 been a required elective for this evangelist while he was attend-
ing college, he would be aware that by working closely with the 
2see p. 41 for description. 
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conference public relations secretary he could receive a considerable 
amount of help in these areas, thus leaving more time for the work for 
which he prepared. 
The local church pastor has the responsibility for church activ-
ities in and around the church. Part of his responsibility is to 
preach every Sabbath, conduct various other meetings, and visit the 
members of his church. But the local church pastor has other responsi-
bilities. For example, the local newspaper may ask him to write an 
inspirational item for the religious section, or he may need a brochure 
for some fund raising activity. In some communities, the local church 
sponsors a vacation Bible School, for which the pastor has the responsi-
bility. In any of the foregoing examples, the PUblic Relations Survey 
course would be very important to the church pastor. This course would 
familiarize the pastor with public relations principles and practices, 
and the services and help which he can, or should be able to, expect 
from the local conference public relations secretary. 
If the pastor and evangelist are expected to go to the local 
conference pUblic relations department for help in communicating with 
others, there must be qualified public relations personnel available to 
provide this service. In order to be assured of the best public rela-
tions personnel possible, there must be a curriculum which students m~ 
take. 
The Seventh-day Adventist Church has set up its colleges on a 
geographical basis in order to provide students in all areas of North 
America with the opportunity for a Christian education. There is more 
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reason to believe that the student interested in public relations will 
take course work which will best satisfy his needs at the nearest 
Seventh-day Adventist college, than that he will travel to the college 
where the major he desires is available. Especially would this be true 
of the many students who have not decided what major field they want 
until they have completed one or more years of college work. If the 
proper education in public relations theory and practice is made avail-
able, not only in one or two of the Seventh-day Adventist schools of 
higher education, but in all, to be geographically available to any 
student, then public relations personnel will be recruitahle and quali-
fied to fill the many positions now empty or neglected in the denomin-
ation's organization. 
Qualified public relations personnel must be able to communi-
cate; they must be able to take advantage of every available channel of 
communication. In order to be able to communicate, it is necessary to 
have a working knowledge of the various methods of communication: 
writing, speaking, sight, sound, etc. In order to know what and when 
to co~~unicate, it is important to know to whom you are communicating: 
In other words, who is the communicant, where does he live, for what 
type of organization does he work, in what is he interested, etc. The 
public relations practitioner should know, in short, as much as possi-
ble about what he wants to communicate, how to communicate it, and the 
communicant. 
The public relations curriculum described on pages 39-44 was 
designed to give the student a basic understanding of public relations 
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and related areas in communication. Upon this basic understanding, the 
on-the-job experience gained by the graduate can build far more rapid-
ly. Less time will be spent in bringing up to a peak of efficiency the 
pUblic relations practitioner who graduated with a pUblic relations 
degree than the public relations practitioner who was recruited, say, 
from a pastoral job. 
These graduate public relations practitioners will be able to 
professionally aid the Seventh-day Adventist Church in its task of 
preaching 11 this gospel of the kingdom • • • in all the world" far 
better on the short-term basis; and, on a long-term basis, this public 
relations curriculum adopted by all of the Seventh-day Adventist 
schools of higher education will solve the problem of where to find 
personnel. 
The Seventh-day Adventist Church has an obligation to give the 
public adequate information about itself. This obligation has been 
incurred by its "regular solicitation of public assistance and sup-
port."3 This job of informing the pUblic about Seventh-day Adventists 
is one which is being handled by the Church's public relations depart-
ments. This job can be done and will be done far more efficiently as 
more and more qualified public relations personnel become available. 
Of equal importance to the Seventh-day Adventist Church is the 
continued financial assistance and moral support by the pUblic. For 
3How Public Relations Helps the Church, A Folder Prepared by the 
Bureau or--ptib!ic Relations Advisory Committee, General Conference of 
Seventh-day Adventists (Washington, D. c.: 1957), p. 2. 
----------------------------.............. 
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this task are needed qualified public relations personnel, the type of 
personnel which would be available to the Church if its schools of 
higher education adopted and conscientiously executed the public rela-
tions curriculum outlined and described in this paper. 
If, for some reason, the other Seventh-day Adventist schools of 
higher education, which do not now offer this field of study, choose 
not to adopt this or some equally adequate public relations curriculum, 
they will find that the one college will not be able to supply enough 
graduates to fill the demand. If the challenge to provide proper pUb-
lic relations curricula is ignored, these very schools will themselves 
be in need of qualified personnel, and will be instrumental in slowing 
the spread of the gospel to the world through lack of people to raise 
the necessary funds. 
Without enough graduates to fill the demand, the Seventh-day 
Adventist ptiblic relations departments will have to continue recruiting 
personnel from every likely source, and hope that these recruits will 
sooner or later become qualified public relations personnel. 
Without adequate pUblic relations personnel, the Seventh-day 
Adventist Church will not be able to fulfill its obligation of provid-
ing information and preaching the gospel to the pUblic, and the finan-
cial and moral support by both the ptiblic and the Seventh-day Adventist 
Church members will be far less than it could be under the supervision 
and ip£luence of qualified public relations personnel. 
For these reasons the Seventh-day Adventist schools of higher 
education should adopt the pUblic relations curriculum outlined and 
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described on pages 39-44 of this paper, in order to make available the 
course work which will enable students to graduate with a major in 
public relations and be qualified to fill responsible public relations 
positions within the Seventh-day Adventist denomination as well as 
elsewhere. With the adoption of this curriculum and its resulting in-
fluence on denominational public relations will come the end of a 
period in Seventh-day Adventist Church history of which it has been 
said, 'The world is collapsing around our very heads while we glibly 
announce to the world the activities of our Dorcas Societies and the 
methods the Pathfinders use in tying knots.tr4 
4personal correspondence of the author, letter from J. R. 
Spangler, May 17, 1961. 
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APPENDDC A 
CRGANIZATION OF THE SEVENI'H-DAY ADVENI'IST CHURCH 
I. GENERAL CONFERENCE 
The coordinating body of the denomination is located in 
washington, D. c., and is called the General Conference of seventh-day 
Adventists. 
II. THE GEOORAPHICAL BREAKDOWN 
Divisions 
To facilitate accomplishment, the world has been broken down 
into thirteen divisions: North American, Australasian, Central 
European, China, Far Eastern, Inter-American, Middle East, Northern 
European, South American, Southern African, Southern Asia, Southern 
European, and U. S. S. R. Each of these divisions looks to the General 
Conference for coordination and, with the exception of the North 
American Division, for financial support. The North American Division 
supports itself and the General Conference. 
Union Conferences 
Each division is comprised of two or more union conferences. 
These may be made up of several conferences which may include the 
territory of a state, a group of islands, or of a single country, 
or nation •••• There are 10 union conferences in the North 
American Division.! 
1Information File: Seventh-day Adventists, Data Prepared by the 
Bureau or PUblic Relations, General Cotlf'erence or Seventh-day 
Adventists (Washington, D. C.), p. 11. 
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Conferences 
Each union conference is divided into smaller conferences. 
A conference is comprised of a state or province, or country or 
portion thereof, depending upon the size, or population, or 
Adventist membership. • • • There are 61 such conferences within 
the North American Division.2 
Each of these units has its own permanent headquarters building. 
Churches 
There are 57 churches in the Southern New England Conference. 
The conference is responsible for the church. It hires and pays the 
salary of the minister. 
III. IN OPERATION 
"The Seventh-day Adventist Church or denomination is organized 
and administered under the apostolic form of representative church 
government, in which the people participate.n3 
Church 
Each congregation governs itself, with one exception--the 
conference appoints the minister, or pastor, of the church. 
The congregation appoints a nominating committee from the floor, 
which after meeting sUbmits the names of those nominated for church 
2Ibid., P• 12. 
3oliver Montgomery, Principles of Church Organization and 
Administration (Washington, n. c.: Review ana Herald PUbllShing-
Association, 1942), p. 96. 
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offices such as local elder, deacon, deaconess, clerk, treasurer, 
departmental leader, and any other office a particular congregation may 
choose to include. These names are then voted on by the congregation. 
The congregation also appoints delegates who are to represent it 
at the Conference Session. The conference constitution and by-laws 
determine how many delegates each church is allowed. The number is 
usually one delegate for the organization plus one delegate for each 
10, 15, or 20 members. 
The Conference Session 
The Conference Session is held biennially for the purpose of 
selecting officers of the conference, such as president, secretary-
treasurer, etc., and for selecting a nominating committee from the 
body of delegates. The chairman of this committee is the ranking union 
conference representative. A General Conference representative, if 
present, sits in on the committee meetings. The nominating committee 
nominates the standing committees that will serve until the next Con-
ference Session. These standing committees will then report back at 
the next Conference Session. 
The Union Session 
This is made up of regular delegates--those who are accredited 
by the local conferences and mission fields which compose the union 
committee. The union committee is made up of the president, secretary-
treasurer, auditor, and others that may be stipulated in the union's 
constitution and by-laws. 
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Also sent. as delegates are 11a fair proportion of laymen not. in 
denominational employment..n4 The local conferences are to be repre-
sented by one delegate for every 150 or 200 church members, as m~ be 
designated. The Union Session meets every four years, and at. this 
session a nominating committee is selected which selects names for the 
union offices and for standing committees. These names are returned to 
the delegates for vote. 
General Conference Session 
This is made up of (a) delegates at large and (b) regular dele-
gates. The delegates at large are the General Conference Executive 
Committee "and such members of the division committees as are not 
members of. the General Conference Committee. ,5 The General Conference 
Committee is made up of all the officers plus all the heads of the 
different departments and divisions. 
Regular delegates are those duly accredited by the division and 
union committees. At the General Conference Session, which also meets 
every four years, it is the job of the delegates to select a nominat-
ing committee, which in turn selects names for the officers of the 
General Conference and for the standing committees of the General 
Conference. 
And so the representative power of the people comes up the line, 
selecting those who are to carry out the policies that are agreed upon 
4Thid.' p. 105. 5Ibid., p. lo6. 
................. ________________________ __ 
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at the General Conference Session. At this General Conference Session, 
the committees and officers have their duties and limitations outlined 
for them. It is then the job of the committees and officers to carry 
out these responsibilities for the next four years. 
The policies that have been agreed upon at the General Confer-
ence Session are recommended to the divisions, which in turn recommend 
them to their unions, which recommend them to the conferences within 
those unions. And so the policies find their way down to the confer-
ence or working level. Each unit reports to the unit above it and is 
responsible to it. It is a two-way channel: Policy and recommenda-
tions coming down, and reports and recommendations going up. 
As has been said previously, the job of the General Conference 
is to coordinate the efforts of the whole denomination. So it is with 
the divisions and on down the line to the church level. The difference 
is that those levels other than the conference level act primarily in 
an advisory and coordinating capacity. The conferences are directly 
responsible for evangelistic and church work within their respective 
areas. They hire and pay the ministers and may operate their own 
educational, medical, and other institutions. Therefore, the confer-
ences are on the "front lines" and are carrying out the purpose of the 
denomination. The union conferences may operate schools on the college 
level, however, as they choose. 
General Conference Officers 
The president's job is to be the chairman of the General Confer-
ence Executive Committee and the spokesman for that committee and for 
66 
the denomination. As chairman of the Executive Committee, it is his 
duty to prepare the agenda for the Committee before its meeting once 
each week. Because this task is so large, the general vice-presidents 
assist him in the execution of his administrative duties. These vice-
presidents are, for the most part, made up of the presidents of each of 
the divisions. The only times they meet with the Executive Committee 
are (1) when the Committee holds its World Council every two years and 
(2) whenever they happen to be in washington, n. c. on the day of a 
meeting. 
The size of the Executive Committee6 varies because the field 
secretaries and the department heads are quite often out in the field 
acting in an advisory capacity and preparing reports which sUbsequently 
are given to the president. These reports go from the president to the 
Executive Committee. 
The unions and divisions, with the exception of the North 
American Division, are the same as the General Conference save for the 
fact that they are smaller and therefore have no need for general vice-
presidents, vice-presidents, etc. On the conference level, the minis-
ters, or pastors, are included in the conference executive committee. 
Committees 
The Seventh-day Adventist denomination is run by committees. 
For example, all members of the General Conference Executive Committee 
6see Table I. 
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who are present at the time of the committee meeting are asked to 
attend. This committee, working within the policy set down at the 
General Conference Session, discusses, and makes decisions concerning, 
administrative problems that have come up during the week. The presi-
dent of the General Conference is the chairman of this Committee, and 
it is his job to see that the decisions of the Committee are carried 
out. 
The same is true of the divisions, union conferences, and con-
ferences; the president of each presides over his committee and serves 
as its spokesman. 
Although committees are time consuming, they do serve as a check 
against personal influence on the church activities. For example, a 
president who favors a pet project cannot get far unless most of the 
committee members agree with him. It has been observed, though, that 
decisions of committees can go along with the opinion of the ranking 
officer present, such as a General Conference representative who might 
be present at the time of the meeting and sit in as an advisor. 
Secretary 
I 
Associate 
Secretaries (8) 
TABlE I 
OFFICERS OF THE GENERAL CONFERENCE OF 
SEVENTH-DAY ADVENT ISrS 
President, Chairman of Executive Committee 
Field Secretaries (8) 
I 
Genera~ Vice-Presidents (4) 
I 
Vice-Presidents (15) 
Treasurer 
I 
Under treasurer 
I 
Assistant 
Treasurers (4) 
I 
Department Heads (13) Auditor 
J 
Associate 
Auditors (2) 
Statistical Secretary 
()'. 
OJ 
APffiND~ B 
FRINCIPAL COLlEGES AND UNIVERSITJES IN THE UNITED STATES 
OFFERll-l'G INSTROCTION IN PUBLIC RELATIONS! 
American University 
Boston University 
Columbia University 
Duquesne University 
DEGREE FROOR.AMS 
George Washington University 
State University of Iowa 
Kent State University 
University of Maryland 
New School of Social Research 
New York University 
Ohio University 
Ohio State University 
University of Oklahoma 
San Jose State College 
Syracuse University 
University of Texas 
Utica College of Syracuse University 
University of Wisconsin 
Youngstown University 
Akron University 
Arizona State College 
Baylor University 
Brigham Young University 
University of Buffalo 
University of California 
University of Chicago 
Cornell College 
SEQUENCE OF COffiSES 
Fairleigh Dickinson University 
Florida State University 
University of Florida 
Fordham College 
Franklin University 
washington, D. c. 
Boston, Mass. 
New York, N. Y. 
Pittsburgh, Pa. 
Washington, D. c. 
Iowa City, Iotia 
Kent, Ohio 
College Park, Md. 
New York, N. Y. 
New York, N. Y. 
Athens, Ohio 
Columbus, Ohio 
Norman, Okla. 
San Jose, Calif. 
Syracuse, N. Y. 
Austin, Tex. 
Utica, N. Y. 
Madison, Wis. 
Youngstown, Ohio 
Akron, Ohio 
Tempe, Ariz. 
Waco, Tex. 
Provo, Utah 
Buffalo, N. Y. 
Los Angeles, Calif. 
Chicago, Ill. 
Mount Vernon, Iowa 
Rutherford, N. J. 
Tallahassee, Fla. 
Gainesville, Fla. 
New York, N. Y. 
Columbus, Ohio 
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!According to Howard Stephenson (ed.), Handbook of PUblic 
Relations (New York: McGraw-Hill Book Company, Inc., l9b0), pp. 32-34. 
Fresno State College 
Long Island University 
Miami University 
Mississippi Southern College 
University of Omaha 
Pacific Union College 
Salem College 
Simmons College 
Stetson University 
University of Tulsa 
Yeshiva University 
University of Detroit 
University of Houston 
ELECTIVE COURSES 
Illinois State Normal University 
Loyola College 
Marquette University 
University of Minnesota 
University of Mississippi 
Montana State University 
College of the City of New York 
Northern Illinois State Teachers College 
Northwestern University 
Pennsylvania State University 
University of Pittsburgh 
University of South Dakota 
Springfield College 
state Teachers College 
Temple University 
University of washington 
Washington State Teachers College 
SINGLE ElECTIVE COURSE 
Fresno, Calif. 
Brooklyn, N. Y. 
Oxford, Ohio 
Hattiesburg, Miss. 
Omaha, Nebr. 
Angwin, Cal if. 
Salem, W. va. 
Boston, Mass. 
DeLand, Fla. 
Tulsa, Okla. 
New York, N. Y. 
Detroit, Mich. 
Houston, Tex. 
Normal, Ill. 
Baltimore, Md. 
Milwaukee, Wis. 
Minneapolis, Minn. 
University, Miss. 
Missoula, Mont. 
New York, N. Y. 
DeKalb, Ill. 
Evanston, Ill. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Vermillion, s. D. 
Springfield, Mass. 
Millersville, Pa. 
Philadelphia, Pa. 
Seattle, Wash. 
Machias, Wash. 
Babson Institute of Business Administration Babson Park, Mass. 
Ball State Teachers College Muncie, Ind. 
University of Baltimore Baltimore, Md. 
Beloit College Beloit, Wis. 
University of Connecticut Storrs, Conn. 
Creighton University Omaha, Nebr. 
University of Denver Denver, Colo. 
Fenn College Cleveland, Ohio 
Golden Gate College San Francisco, Calif. 
Hardin-Simmons University Abilene, Tex. 
Harvard Graduate School of Business Administration 
Boston, 1Jfass. 
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Hofstra College 
University of Illinois 
University of Kansas 
University of Miami 
University of Missouri 
Mundelein College for Women 
Nebraska State Teachers College 
Norwich University 
Ohio Wesleyan University 
Pace College 
University of Redlands 
Sacramento State College 
St. Bonaventure University 
College of SteUbenville 
Texas Southern University 
Trinity University 
Upsala College 
Washburn University 
Washington University 
Wayland College 
Westminster College 
Hempstead, N. Y. 
Urbana, Ill. 
Lawrence, Kans. 
Coral Gables, Fla. 
Columbia, Mo. 
Chicago, Ill. 
Wayne, Nebr. 
Northfield, Vt. 
Delaware, Ohio 
New York, N. Y. 
Redlands, Calif. 
Sacramento, Calif. 
St. Bonaventure, N. Y. 
SteUbenville, Ohio 
Houston, Tex. 
San Antonio, Tex. 
East Orange, N. J. 
Topeka, Kans. 
St. Louis, Mo. 
Plainview, Iowa 
NewWilmington, Pa. 
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TABLE II 
DEGREE FR03RAMS 1 
Course Title 
(R is Required) 
Prin. & Practices of PUb. Relations 
PUblic Relations Workshop 
Case Studies in PUblic Relations 
Seminar in PUblic Relations 
Internal PUblic Relations 
Special Projects in Pub. Relations 
Ptib. Relations for Specific Fields 
Internship/Field Study in Pub. Rel. 
Ptiblic Relations Programs 
pUblicity 
Principles of Advertising 
Advertising Media 
Retail Advertising 
Writing Advertising Copy 
Basic Journalism 
Seminar in Journalism 
History of Journalism 
History of Mass Communication 
Contemporary American Newspapers 
Contemp. Thought & Development 
Ethics of Journalism 
Communications Law 
Newswriting 
Advanced Newswriting 
Actual Practice in Newswriting 
Community Newspapers 
Newspaper Business Management 
Magazine Production 
Editing 
Editorial Writing 
Critical Writing 
Feature Article Writing 
Specialized Reporting 
Magazine Article Writing 
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lAs classified by Stephenson, Ptiblic Relations Handbook. 
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TABLE II (continued) 
Course Title 
(R is Required) 
Internal PUblications 
Media Analysis 
Marketing 
Credits and Collections 
Salesmanship 
Principles of Economics 
Business & Economic Statistics 
Economic Behavior 
Politics & Behavior 
Sociology 
Community Structure & Behavior 
Human Behavior 
Human Relations in Business 
Opinion-Attitude Research Methods 
PUblic Opinion & Propaganda 
Ptiblic Opinion & Communication 
Psychology of Communication 
Semantics 
Speech Fundamentals 
PUblic Speaking 
Parliamentary Procedure 
Persuasion 
Conference & Discussion Techniques 
Introduction to Radio-Television 
Television Programming 
Writing for Radio & Television 
Newswriting for Radio & Television 
Radio-Television Advertising 
Photo-Journalism 
Photography 
Advanced Photography 
Audio-Visual Equipment Laboratory 
Graphic Arts 
R XX 
R 
X 
R 
R 
R 
R 
R 
R 
R 
X 
R 
X 
X 
X 
X 
R X 
X 
X X 
X X 
X X 
X 
R X 
R RR 
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R R 
R R xR 
R X 
R 
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R R R 
R 
R 
R 
R X 
R 
R 
R xR xR 
R 
RRR 
X 
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Akron University 
Arizona State College 
Baylor University 
Brigham Young University 
University of Buffalo 
Univ. of California 
University of Chicago 
cornell College 
Fairleigh Dickinson Univ. 
Florida State University 
University of Florida 
Fordham College 
Franklin University 
Fresno State College 
Long Island University 
Mia~i University 
Miss. Southern College 
University of Omaha 
Pacific Union College 
Salem College 
Sim1nons College 
Stetson University 
University of Tulsa 
Yeshiva University 
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TABLE III (continued) 75 
Course Title 
Magazine Article Writing XX XX X XX 
Editorial Writing XXX X 
Editing XXX XX XX XXX X X X 
Magazine Production X X X 
Community Newspapers X X X 
Special Publications X XX 
Market. ing Research X X XXX 
Marketing XX X XX XX X 
Credits and Collections X X X X 
Salesmanship X X X X X X 
Economics X X X 
Personnel Relations & Management X X X XXX 
Human Relations X X 
Political Behavior X 
Public Opinion & Propaganda X X X X X X X 
Interviewing Techniques X 
Speech Fundamentals X X X XX XX 
Public Speaking XX X X X X 
Discussion Techniques XX X X X 
Parliamentary Procedure X X 
Introduction to Radio & Television XX X X 
Writing for Radio & Television XX XX X 
Newswriting for Tadio & Television XX XX XX X 
Radio & Television Advertising X X X 
Photo-Journalism XX X X X 
Photography X X XX 
Advanced Photography X X XX 
Graphic Art.s X X XX X X 
--------------------------................ 
APffiiiDlX C 
SEVENTH-DAY ADVENTIST SCHOOLS OF HIGHER EDOCATION 
IN NCRTH AMERICA 
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Andrews University (formerly Potomac University), Berrien Springs, 
Michigan 
Atlantic Union College, South Lancaster, Massachusetts 
Canadian Union College, College Heights, Alberta, Canada 
Columbia Union College (formerly Washington Missionary College), 
Takoma Park, Washington 12, D. c. 
Emmanuel Missionary College, Berrien Springs, Michigan 
La Sierra College, La Sierra, California 
Loma Linda University (formerly College of Medical Evangelists), 
Loma Linda, California 
Oakwood College, Huntsville, Alabama 
Oshawa Missionary College, Oshawa, Ontario, Canada 
Pacific Union College, Angwin, California 
Southern Missionary College, Collegedale, Tennessee 
Southwestern Junior College, Keene, Texas 
Union College, Lincoln 6, Nebraska 
Walla Walla College, College Place, Washington 
TABLE D! 77 
SEVENrH-DAY ADVENl'IST COURSE OFFERINGS 
Course Title 
(R is Required) 
Public Relations 
Seminar in PUblic Relations 
Advertising 
PUblicity 
PUblic Opinion and Propaganda 
Principles of Economics 
Marketing 
News Writing 
History & Principles of Journalism 
Advanced News Writing 
Editorial Techniques 
Magazine Article Writing 
Feature Writing 
Script Writing 
Radio Writing 
Semantics 
Principles & Forms of Communication 
Interviewing Techniques 
Personnel Administration 
Human Relations in Management 
Salesmanship 
Speech Fundamentals 
Short Speech 
Public Speaking 
Public Procedure 
Public Lecturing 
Discussion Techniques 
Persuasive Speaking 
Photography 
Graphic Arts 
Radio & Television 
Advertising Design 
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APP£NDJX D 
QUESfiONNAIRE SENI' TO SEVENI'H-DAY ADVENriSf 
ACADEMIC DEANS 
1. Does your institution have an active public relations program now 
in operation? Yes No If not, do you have one 
planned! Yes N'O' 
2. Do you offer a major in public relations? Yes No 
(If so, please go on to question 13. If not, please answer ques-
tion 3.) 
3. If, at present, you do not offer a major in public relations, do 
you plan to make one available next year? ; In the next 3 
years? ; In the next 5 years? ;-Not in the fore-
seeable-ru!ure? • ----
(If not in foreseeable future, please answer question 4. If a 
future possibility, please answer questions 5-12.) 
4. If you do not plan to offer a public relations major in the fore-
seeable future, why not--briefly? 
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(If you are not now offering a major in public relations, but consider 
it a possibility in the future, please answer the following questions.) 
5. In your opinion, what should be the qualifications of a person in 
charge of teaching the public relations major? 
a. What should be the teacher's educational background? 
Degree 
Degree----
Field 
Field -----------------------
b. Should the teacher have worked in, or be working in, a public 
relations firm or the public relations department of some 
business or institution? Yes No 
6. How many hours of course work should be needed for the completion 
of a public relations major? 
a. How many of these hours should be in the major field? 
b. What degree should then be available? 
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7. Should courses in public relations and related areas be made avail-
able to all students? Yes No 
8. Should students in the following areas be required to take course 
work in public relations or related areas? 
(yes) (no) 
a. Business 
b. Theology 
c. Other (state) 
9. What are some of the courses which should be required for a degree 
in public relations? (Please give approximate number of hours) 
a. Writing f. Radio, TIJ, audio-visual 
b. Speech g. History 
c. Religion h. Social sciences 
d. Business i. Professional pr courses 
e. Photography j. Other 
10. Please give your definition of public relations. 
11. Please give an example of what public relations is. 
12. In your opinion, should your placement department have any diffi-
culty in finding positions for your public relations graduates? 
Yes No If yes, please explain why you feel this way. 
(If you are now offering a pUblic relations major, please answer the 
following questions.) 
13. What are the qualifications of those in charge of teaching the pub-
lic relations major? 
a. Degree 
----b. Degree 
----c. Degree 
----
Field 
Field ---------
Field 
-------------
__________________________ ............... 
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14. Has the teacher{s) ever worked in, or is he now worldng in a ptiblic 
relations firm or the ptiblic relations department of some business 
or institution? 
(yes) (no) (number of years) (type of work) 
a. 
h. 
c. 
Past? Or currently? 
a. 
b. 
c. 
15. How long has this teacher(s) been teaching pUblic relations? 
a. h. c. 
16. Are the teachers in your institution required to participate in 
seminars, or at regular intervals take additional course work as it 
might apply to their major field of teaching? Yes No 
17. If so, how often are they required to attend such seminars or 
courses? 
18. How many hours of course work are needed for the completion of a 
pUblic relations major? 
a. How many of these hours are in the major field? 
b. What. degree is then available? 
19. What are some of the courses required for a degree in pUblic rela-
tions? (Please give approximate number of hours) 
a. Writing f. Radio, TV, aud. io-visual 
b. Speech g. History 
c. Religion h. Social sciences 
d. Business i. Professional pr courses 
e. Photography j. Other 
20. Are courses in ptiblic relations and related areas available to all 
students? Yes No 
21. Are students in any of the following fields required to take course 
work in pUblic relations or related fields? 
(yes) (no) 
a. Business 
b. Theology 
c. Other (specify) 
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22. Does your placement department have any difficulty in finding posi-
tions for your public relations graduates? Yes No 
If yes, please explain why you feel this way. 
23. Please give your definition of public relations. 
24. Please give an example of what public relations is. 
APffiNDD<. E 
QUESTIONS ASRED OF UNION CONFERENCE 
PUBLIC RELATIONS SECRETARIES 
(1) What constitutes public relations in the Seventh-day Adventist 
denomination? 
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(2) Would you say there is a difference between public relations 
within the denomination and public relations as it exists outside 
the denomination? 
(J) What are some of the forms Seventh-day Adventist pUblic relations 
might take? 
(4) What do you feel should be the role of public relations in the 
Seventh-day Adventist denomination? 
(5) If th~ present public relations program is not what you feel it 
should ·be, what., ·briefly, would it take to set it on t:.he right 
track? 
(6) Should public relations' role be increased or decreased in the 
overall denominational picture? 
(7) If your suggestions were followed, how soon would concrete results 
appear? 
APPENDIX F 
DESCRIPI'IONS OF COURSES OFFERED FOR DEGREE FRCGRAM 
AT PACIFIC UNION COLLEGE 1 
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News Writinf. Prerequisite to advanced journalism courses. In-
cluaes-sEUdy o the fundamentals of the news story, news values, 
and some work with news features. Students are given extensive 
practical experience in reporting for the college paper and for 
daily and weekly newspapers of the Napa Valley. 
Introduction to Communication Theory. This course introduces 
the theoretical Eases of communication. Units will include intro-
duction to semantics, linguistics, the essentials of learning 
theory applied to human communication, and models of the communica-
tion process. 
Principles and Forms of Communication. Continued practical 
stUdy of the communication process as an integrated set of skills. 
The objective is to apply general communication principles to such 
specific communication skills as are used in journalism, radio, 
advertising, parliamentary assemblies, radio speaking, etc. 
Fundamentals of Advertising. Study of the basic advertising 
appeals, the psycnology of advertising, and practical work in copy 
preparation and media selection. Particular attention is given to 
evangelistic publicity. 
Editorial Techniques. Study of the specific skills used in 
magaz1ne ana newspaper editing. The course deals with copyreading, 
proofreading, layout, make-up, headline writing, the handling of 
wire copy, and illustration. Attention is also given to some prob-
lems of school journalism for the benefit of prospective teachers. 
Ptiblic Opinion. Study of the formation of public opinion, 
methods of propaganda, and the operation of polls and public opi~ 
ion surveys. 
Practicum in PUblic Relations. Designed to provide both in-
struction in piublic relations theory and progressing practical 
lpacific Union College Bulletin 1960-61 and 1961-62 (Angwin, 
California: 1~60), Vol. XXXV (June, 1960), No. ~PP• 29, 32, 41, 43, 
49, 53. 
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experience in work typical of professional public relations, this 
course requires that the student attend periodic staff meetings of 
the College pUblic relations personnel and assist them in appro-
priate assignments. Experience will be furnished in a wide variety 
of activities including press relations, the processing of publica-
tions, management of conferences and programs, and other practical 
projects. 
Seminar in PUblic Relations. Study of the coordination of 
journalistic-arid otfier pUblicity techniques into a unified public 
relations program. 
Introduction to Broadcasting. This course introduces the stu-
dent Eo moaern broadcasting operations, training him to handle the 
standard types of script and studio equipment through participation 
in practice and live broadcasts. 
Introduction to Broadcasting Laboratory. The student enrolled 
in ttnEroauction~o Broadcastindf may elect this course for addi-
tional practical experience in broadcasting through a regular 
assignment to KPUC. 
PUblic Procedure. Study of the principles of democratic 
problem-solving through the practice of parliamentary law, under 
the motivation of an actual organization. 
The Short Speech. The construction and delivery of short 
speeches for spec1al occasions with continued analysis of select 
models. The course includes practice in speech situations outside 
the classroom. 
Ptiblic Lecturing. Studies in the use of demonstrations, the 
motion picture, f1lmstrips and slides, disc and tape recordings, 
etc.; analysis of selected lecture models; the preparation and 
delivery of extended lectures. The course offers practice before 
audiences outside the classroom through a departmentally sponsored 
lecture series. 
Persuasive Speaking. Logical appeal. Emotional appeal. Ethical 
appeal. 
Advertising Design I. The analysis of layout and merchandising 
problems ana the stuay-of letter forms and typographic design. 
Consideration is given to the development of techniques for 
thumbnail sketches, chalk indication, and comprehensive layouts. 
Fundamentals of the respective function of copy, art, plans, media, 
production, and research in the advertising agency or art studio. 
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Personnel Administration. The object of this course is the 
development or optimum human relationships within the business 
organization through an understanding of sound personnel practices 
and policies. 
Fundamentals of Photography. D hours] This course emphasizes 
the basic equipment, manipulations and photographic skills involved 
in the production of negatives, contact prints and simple enlarge-
ments. Special study is given to photographic materials, exposure 
problems, lighting, portraits, and the photo essay. 
Intermediate Photography. () hours] The course covers special 
problems in film exposure and controls in processing, as well as 
news, advertising, architecture, industry, exhibition, etc. Pre-
requisite: {fundamentals of Photography] or equivalent. 
. D hours] This course gives the student. 
~~~~~1ze, with approval of instructor, in some 
field of photography, such as photo journalism, portraiture, 
science or other selected projects. Prerequisite: ~ntermediat.e 
Photography] or equivalent. 
Survey of Graphic Arts. A course for nonprinters, those who 
wish Eo Ee-rnte!!igenr-Tn the use of printing in any of its proc-
esses, trade customs, preparation of copy, photographs, drawings 
and paper. A no~laboratory course. Does not apply on a printing 
major. 
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MAP LEGEND 
POPULATED PLACES 
City or Town 
Village 
Village, name not given 
Ruins 
Date gardens 
Area under cultivation 
TRANSPORTATION 
Normal gage single track 
railroad, with station 
Major road, paved 
Major road, unpaved 
Secondary road 
Road of questionable per-
manency 
Camel trail 
Airport 
Landing field 
HYDROGRAPHIC FEATURES 
Only i.~olated wells are shown 
Drilled well 
Dug well 
Dabl 
Intermittent stream 
Sabkhah 
Reef 
Bathymetric contour m 
meters 
HYPSOGRAPHIC FEATURES 
Generalized relief 
Sand 
Dtnae stipple represent& mobile 
Band cover con.liating primarily 
of dunes, linear ridges, and 
other individual aand forma 
that are ahown where map 
acale permita; moderal,ly denae 
•tipple repruenta more •tabi-
lized continuoua sand covtr; 
open atipplt repreaenta diacon-
tinuoua sand covtr 
Types of sand terrain 
Transverse. Predominantly 
1imple ami compoumi barrlta11 
dunea in area1 of mort motnle 
aand, and/ or aimple rounded 
ridges, both oriented tran•-
vtrst to the prevailing wind 
direction 
Longitudinal. Primarily dikiikah 
an.d various type• of undulating 
sand sheet•, in gtneral char-
acterized by elongation of the 
individual topographic forma 
parallel to the prevailing wind 
direction, ofttn partially sta-
bilized by apa.r1e vegetation 
'Uriiq. Variou• forms of long, 
~arly parallel, Bharp cruted 
narrow sand ridgtB and dunt 
chaim ltparattd by broad sand 
valltys uauallf including 
tltment.s of type sand terrain. 
These are rtlldtant of a aystem 
of two dominant wind directimu 
and art indentical to tht sayf 
dunes of North. Africa 
"Sand mountains." Dominated by 
large sand massifs commonly 
cresting 50 to 300 meters above 
the substratum, often with super-
imposed dune patterns consisting 
of various types of complex 
barchans. Common forms are 
giant barchan~ spanning several 
lcilometers from horn to horn; 
giant bisigmoidal and pyramidal 
sand peaka as well aa othtr 
leu common peak forms; and 
giant oval to elongatt sand 
mounds 
MISCELLANEOUS FEATURES 
Oil well 
Oil pipe line, with pumping 
station 
Gas well 
Water injection well 
Gas injection well 
Abandoned well 
Gas and oil separation plant 
Identified by initial• of oil field 
asfoli!Jws: A, Abqaiq,· AD, A i ll 
Dar; 0, qatif; SH. Shedgum; U, 
'Ut/tm4nt1Ja; S, Safaniya . 
Kilometer post 
Triangulation station 
Benchmark 
Spot elevation 
International boundary 
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GLossARY 
Rocky hill with sand on slope 
Spring, eolution pit, or well 
. . . . Depression or hollow usually elongate Ba\n .. 
Bi'r; pl., Bi'ir 
. Dal}l. 
Darb ... . 
Dawgah(t) 
Dikakah(t) 
Dug well 
. Deep sink hole or solution cavity 
Road or trail 
. . . . . . . . . . . . . . . . . . . Bay or inlet 
£or .sand terrain dominated by hummocks accumulated 
~ r::--~ 
J~~~·· ··· 
1an about small bushes and grass clumps 
'Irq; pl., 'Un-.. . . . . . . . . . . . . . . . . . Long linear sand ridge 
Jabal· 1 ~ . ·" · · H'\1 · 
· _ • P ·• Jibll . , . . . . . . . . · . . . . . . . . . . . 1 or moun tam 
J al . . . .. , ' ' · . , .. Rocky escarpment, low cliff or side of a valley 
.Jandaliyah(t) · Long narrow sand-free band of scattered rock outcrops 
· ' between 'uriiq 
J~ 
~~ 
~ · 
.u--
~ 
~ · 
~\...:..!...o · .;,.~_.{.. . 
~ 
. ...... Jaww 
Khabra 
. Khashm . 
.. Khawr 
.Mishaf . 
.... Mishash . 
..... . Nafiid. 
.. ·.... . ... Nal}lah(t) 
.. :::::·.::·::~ .. .. Na~ii. ... 
... ..... Ras ..... 
. · · · · · · · · · · ..... Rawqah(t) 
. . ... ~ ...... - . 
Pronounced sandy-bottomed depression or basin with 
gentle slopes 
Cloaed basin with firm flat mud and silt surface, commonly 
barren and lacking vegetation 
Headland or promontory along a cliff or mountain front 
o o I o o 
. '' 
Saline bay or inlet; salty or brackish well 
A high eminence providing a distant view 
Shallow hand·dug well 
. . . . Large area of aand dunes 
. . . . . . . . Butte 
, , . , , , ...... Ieolated large prominent sand dune 
· . Tip of cape or headland protruding into the sea 
· · Closed basin with firm flat vegetation-covered mud 
~ 
:,;..~ 
A:;U; 
. . surface, occasionally rocky and sandy 
~ . . . . , . , , .... , .. , . . . . . RIJm . . . . . . . . . . . . . . , , ..... , . . . . . . Rock cairn 
:J:L• . . . . . . . . , . . . . . . . . . . . . . Rish . . . .' .' .' . . . . . . .... Long row or ridge of low broken hills 
~ ........ , ..... · · Sabkhah(t) Silt. clay, and sand flats, often with saline incrustation 
~-. .. .. .. .. . .. .. .. . ~ayha~ .. . .. .. .. .. .. .. .. . Low hill covered with dikikah 
~  .. , ......... · · · · · · ~umman .. Extensive, rocky plateau-like area ranging fr<?m a plain to 
iJ~u ~":!·~ 
-·' V.),j ..... 
a shallowly d1ssected area 
Wadi; pl., Widyan ... ,, , . . , . . . . . . . Valley or dry water course 
Zawr · · . . Peninsula or neck of land protruding into the sea 
. ....... \_ __...,.'• "".J \._---~ ··~\·1-"- .J -:11._),) ~.-A 
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SOURCES OF BASE 
COM PILATION 
A, compilation and topographic re-
presentation by the Arabian 
American Oil Company under the 
direction of R. A. Bramknmp based 
on land surface and adjusted aerial 
P.hotographic surveys; B, recompila-
liOn from published maps; and C, 
compilation of bathymetnc contours 
(converted into meters) from pub· 
lished U. S. Hydrographic Office 
Charts. Topographic representation 
by L. F. Ramirez, Arabian American 
Oil Company. 
Thts map wtll be punted tn two sheets. Sheet A, 
geology and geography comb. ned, Sheet B, 
geography only. Available at the Duectorate 
General of Petroleum and Mineral Affatrs , 
Mtnistry of Ftnance and Nattonal Economy, 
J•ddah and Ad Dammam, Saud. Arabia, and the 
U S. Geological Survey, Wash•~aton, 0. C .. 
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